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ABSTRACT

This paper mainly discusses how to make the Taiwan traditional crafts become
more international and have higher qualities. The Taiwan traditional crafts have
existed for more than a century in our history. Rather than a positive impression, those
traditional crafts were regarded as local, regional, rough, and even cheap works for
people in the early days. However, things become different nowadays. The modern
Taiwan traditional crafts, such as the glass artwork, pottery, and porcelain, have
substituted the old ones. Take “tittot” for example. It is the first listed company, which
simply works on the cultural enterprise. Since then, “tittot” became an excellent
model for those who also dedicate to the Taiwan cultural industry. Moreover, such
crafts with a high quality could also help us open the door to the world; thus, people
all over the world can know about Chinese Art. It would be the pride of Taiwan.

However, we have some difficulties in making the Taiwan traditional handicrafts
have higher qualities. For instance, the artwork industries commonly lack the power
of innovation, including how to pick up the traditional merits, how to get rid of the
inappropriateness, how to develop the ideas of the modern esthetics, and how to
operate an originally created brand or the advertisement marketing. This most difficult
thing for the operator is how to run the cultural business by equally considering about
both the quality and the quantity. On the other hand, the traditional crafts didn’t play
an important role in our daily life. People weren’t willing to spend money on them,
and few people collected them. We seldom saw art counters set up in the department
store before. Trying to figure out why this happened, we found that the old-fashioned
esthetics can’t catch what modern people prefer to. Fortunately, the recent
development of the artworks has two important convictions: one is to root in its
homeland; the other is to expose itself to the world.



This research will put emphasis on why modern crafts need higher qualities, and
how to step onto the international stage. By referring to the related literature, I will
analyze the works from LLADRO, Royal Copenhagen, Taiwan FRANZ, and
Taiwan JIA Inc., based on their main design, the art of decoration, the marketing of
advertisement marketing, and the recognition of brand. The results are as followed:

1. The analyses of the important techniques to make crafts with high qualities.

The main design must integrate the basis of the traditional pottery and
porcelain with the modern concept of design; furthermore, try our best to
creatively interpret the beauty standard of the modern people. As for the use of
colors, the creator should take into account both the need of marketing and the
overall situation of pottery and porcelain. About the art of decoration, the only
goal is to beautify the model of pottery and porcelain, including three-dimension
or a plane, and concrete or abstract.

2. The methods of making the pottery and porcelain with higher qualities.

a. Put stress on qualities and request absolute perfection.

b. Lead the tread of fashion, and be brave to create.

c. Combine the image of the products with culture.

d. The new ideas of the crafts with high qualities emphasize every detail of
the brand image, which is absolutely consistent.

Key words: Traditional process, high-quality goods, ceramics
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