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The Impact of Cultural Creative Industry Experience
Marketing on Brand Trust and Customer Loyalty

Graduate: Su, Ping-Ren Adviser: Lin, Ming-Hung

Graduate Institute of Product Design
Tungfang Design University

Abstract

In recent years, the prevalence of the experience economy has made experience
marketing pay more attention to. By shaping the overall enjoyable experience of
consumers, consumers are encouraged to generate customer loyalty; by the value of
experience after experience, consumers have trust in the brand. Affected by the
experience economy era, the cultural and creative industries are gradually
transforming, allowing consumers not only to shop, but also to have fun and
enjoyment in shopping, and to feel trust and satisfaction after shopping, and even
want to become permanent customers.

This research mainly conducted questionnaire surveys for consumers in the
cultural and creative industries, using questionnaire surveys and convenient sampling
methods. After 312 questionnaires were collected from online questionnaires, 262
valid questionnaires were checked and confirmed. The effective questionnaire
recovery rate was 84%. The research results obtained by statistical methods are as
follows:

1. Experience marketing has a significant positive impact on brand trust.
2. Brand trust has a significant positive impact on customer loyalty.
3. Experience marketing has a significant positive impact on customer loyalty.

4. Brand trust plays a part of intermediary role.

Keywords: Experience marketing, brand trust, customer loyalty, cultural and creative

industries
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